MILLENNIALS &
THEIR BANKING PREFERENCES

You don't need an infographic to tell you this, but:

the preference for mobile is the defining
characteristic of this generation's technology
habits.
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Why Millennials & Their Preferences Matter:
2015 was the year that Millennials overtook the
Baby Boomers to become the largest generation in
the United States; in 2015, there were 75.4 million
Millennials and 74.9 million Baby Boomers.

Today's Millennial segment controls approximately
$2 trillion in liquid assets. By 2020, the number is
expected to more than triple.
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