
THEIR BANKING PREFERENCE$

You don’t need an infographic to tell you this, but: 
the preference for mobile is the defining 

characteristic of this generation’s technology 
habits.

Why Millennials & Their Preferences Matter:
2015 was the year that Millennials overtook the 

Baby Boomers to become the largest generation in 
the United States; in 2015, there were 75.4 million 

Millennials and 74.9 million Baby Boomers.
Today’s Millennial segment controls approximately 
$2 trillion in liquid assets. By 2020, the number is 

expected to more than triple.

18% of
Millennials

are already 
mobile-only 

Internet users
(compared to:

• 5% of Generation X
• 3% of Baby Boomers)

94% of Millennials are active
users of ONLINE BANKING

MILLENNIALS &

67%
of Millennials

More than

would rather 
visit a dentist 

than hear 
what their 

bank has to 
say51% say that 

MOBILE CAPABILITIES
their brokerage firm’s

of Millennials

are ‘very’ or ‘extremely important’

43% online banking is
of Millennials say that

THE MOST VALUABLE ASPECT
of their day-to-day banking experience

25%
of Millennials
use their mobile banking apps
DAILY

70%of Millennials use
MOBILE BANK APPS

Top 3 Millennial
Digital Banking Activities

1) Checking Account Balances (80%)

2) Checking for Fraudulent Activity (76%)

3) Transferring (Internal) Funds (65%)

Millennials already account for

43%of all MOBILE
BANKING &

FINANCE USAGE

67%of Millennials are more excited about
a new offering in financial services
from a such asTECH COMPANY

Google or Apple than their nationwide bank

50%of Millennials
DO NOT BELIEVE

their banks offer anything
different from competitors

33%of Millennials

TO SWITCHING BANKS
are OPEN

in the NEXT 90 DAYS

SOURCES:
• “The Millennial Shift: Financial Services and the Digital Generation” by Corporate Insight

∙ https://cdn2.hubspot.net/hub/55706/file-600316645-pdf/Flyers/The_Millennial_Shift_Study_Flyer.pdf
• “The Millennial Generation and the Future of Finance: A Different Kind of Trust” by Inno Tribe

∙ http://innotribe.com/wp-content/uploads/2015/06/Millennials-and-Future-of-Finance_white-paper_Final.pdf
• “There’s no slowing down millennials: Capitalizing on a growing and influencing generation” by First Data

∙ https://www.firstdata.com/fdc_site/homepage_v2/millennials/images/millennial-white-paper-FNL.pdf
• “Millennial Banking Insights and Opportunities” by FICO

∙ http://www.fico.com/millennial-quiz/pdf/fico-millennial-insight-report.pdf
• “The Digital Generation: Navigating fraud in the mobile world” by FICO Decisions

∙ http://images.email.fico.com/Web/FICO/%7Bf694f239-e7e9-4da6-8e3f-7e6cdca71934%7D_FICO_Gen-D_Navigating_Fraud_Mobile_World_4217BK_EN.pdf


